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SWOT

e Strong brand image
e Family centered
values

e Corporate partnerships
e Consumer base
expansion

Weaknesses

e Streamlining internal
structure

e Room for team
expansion

e Existing winery
competitors



Target Market

Lifestyle
Geographics

Demographics e Sophisticated leisure

seeker
e Socializing and
networking

e Athenslocals

, Local families and
e Young professionals

e Avg of 30 years old . Eggglliisiness e Enjoys quality time with
° Mlddle tp h!g.h OWNErs fneno!s and family while
income individuals enjoying outdoor
and couples activities



Effective Marketing Mediums

Social Media (Canva,
Instagram, Facebook, etc)

Outdoor Signage and
Billboards

Community Engagement "—4 Direct Mail Campaign

(Sponsorships)




Athens and ¢

Commerce

e Tapped Athens

e Shiraz Fine Wine

Potential Vendors
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Elberton

e Anderson, Clemson,
and Hartwell

e Foxcroft Wine Co.
e Viva Wine Bar
e Gypsy Wine Bar




New Marketing Intern

Obligations

e Underclassmen e Use Canva,other e Incharge of

. e Looking for graphic design creating creative
Bllle ClelO marketing platforms posts
F&I‘IIIS experjence ° Navigate social e Helpwith pf'aid ads
e Unpaid, remote media well e More cohesive
NOW HIRING SUMMER internship e Shows interest marketing
MARKETING INTERN towards position platforms
ASYNCHRONOUS UNPAID INTERNSHIP
LATE MAY - EARLY AUGUST
« SOCIAL MEDIA CONTACT US

* MARKETING 404-408-4456
o GRAPHIC DESIGN www.bluecielofarms.com




New Marketing Intern

Brynn Cronin

Instagram Proposal for

e Sophomore %&6 gzeé fm

e Major: Marketing

e Minors: Public Relations
and Fashion
Merchandising

by Brynn Cronin




bluecielofarms

Sip N’ Paint
Saturday 2pm

Instagram Feed:

e | would curate posts to ensure a cohesive
feed that accurately represents the
Farm’s beauty and matches the website.

¢ | would also change bio to be more
consistent with the wording on the farm’s
website. | also included the hours of
operation to make it easier for customers.

o | added highlights such as “tastings” and
“weddings” so we can save stories.

¢ | also changed the type of business in the
bio to “Winery/vineyard” from
“entrepreneur.”

Story Example 2:

@ BUY TICKETS

Link for customers to
purchase tickets ot the event

Mother’s
v Day v
Brunch

%e

N

Sunday May 12 at 1 pm
2401 Pine Ridge Dr
Eiberton GA, 30635

$20 per person

Post Example 1:

bluecielofarms

® 1,000 likes
Indulge in our Cabernet Sauvignon.
Dry with high tannins, Flavors of black

cherry, spice, and dried wood. Available for
purchase on our website. Link in bio.

Post Example 2:

bluecielofarms

¥ 1,000 likes
No weekend plans? Join us this weekend
from 1pm to 6pm Saturday and Sunday for
live music and discounted tastings!

THIS or THAT g'THIS or THAT

Let's Play
THIS
or

'I‘llx)'l‘

wure edilior:

A series of interactive stories is a great way to get customers to stop and engage in your content. It also showecases
the product. | would also put a link attached to the story for customers to purchase each wine.




Review Promo Program

LL.eave us a Review

If you enjoyed your time
at Blue Cielo Farms

We hope to see you again soon!

BLUE CIELO

T FARMS T




Hotel Bundle: “Luxury Vineyard Getaway”

Beacon B&B

f Blue Cielo




Flyer Example:

Less hassle
Reduced prices
Organized plan
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BOOKNOW « 7a:5 1

LUXURY VINEYARD GETAWAY BLUE CIELO

ABOUT US

Join us for an enchanting stay at the Beacon
Bed & Breakfast just minutes away from the
scenic Blue Cielo Vineyard and Winery. Take
in the beauty of our scenic outdoors while
enjoying an exquisite wine tasting before
relaxing in one of Beacon’s quaint,
enchanting rooms.

EXPERIENCE UpTo
Yo

® Wine Tasting ~ ® Waterfront Access \murefis
® Special Events ® Fresh Breakfast
e Wedding Venue e Craft Beers and Cider

CONTACT US

www.bluecielofarms.com (678) 778 - 5214

2401 Pine Drive Dr., Elberton, GA

www.stayatthebeacon.com



Competitive

Analysis

Location and
Ambience

Capacity
Pricing

Amenities

Marketing and
Branding

Basic

Below
Average

Average

Blue Cielo Winery
The Pavilion at Walker Century Farms
Hadden Estate

Cold Creek Farms

Above

Unknown
Average
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